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Supercharge Your Chamber’s 

Email Marketing Efforts

Doing it right. Right from the git go
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Grow with Constant Contact
Get results fast, with affordable, easy-to-use 

engagement marketing tools and free coaching.

Send personalized 

email newsletters and 

expand your audience 

with our list-building 

tools.

Manage your 

events online: send 

invites, create an 

event homepage, 

and promote 

registration.

Turn fans into customers 

with coupons, 

downloads, and contest 

on Facebook and get 

new likes and email 

sign-ups.

Transform your 

communications into 

conversations with 

online surveys and 

polls. 

Email Marketing EventSpot Social Campaigns Online Survey

www.asmemailmarketing.com
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Agenda

• Keys to successful Email Marketing

• Increasing Open Rates

• Using graphics wisely

• Increase reach with attachments, videos, SM 

buttons

• Proven ways to grow your list

• Reading the story: Email analytics
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Increase Your Open Rates

Keys to Successful Email Marketing
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A Marketing Plan 

Provides structure for the activities of public 

relations, promotion, and the other elements 

associated within the marketing process. 

Generally, a marketing plan focuses on a 

particular product or service rather than the 

entire range of programs.
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At its core, marketing is about

eliciting a physical and measureable

RESPONSE
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HOW MUCH IS ENOUGH

LESS
IS MORE.
FOCUS.

50%
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EMAIL + SOCIAL
you have to use both

amplify

your email

drive traffic back to 

your list, email, etc.

http://lj.libraryjournal.com/2017/03/lj-in-print/mastering-marketing-library-promotion/
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Powerful Email Marketing Made Simple
• Professionals use customizable templates.

– Easy to customize to look like the business your customers know.

• Automatically send the right message at the right time.

– Personalized welcome, birthday, and anniversary emails. Personalized 

emails build connections, and autoresponders makes it simple. Create 

a personalized email once, and set it to send automatically for triggers 

like birthdays, anniversarys, or a customer milestone.

– Set a series of emails for your contact lists.

Set it and forget it email marketing. When you add new contacts to your 

automated list, they’ll start receiving a scheduled series of emails. Your 

audience stays engaged, and ready to take action.
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Powerful Email Marketing Made Simple

• Contact management, with less of the "management."

– Upload your email list from Excel, Gmail, Outlook, and more. CC 
handles the rest: unsubscribes, bounces, and inactive emails 
update automatically.

• Get your message in front of more people

– Send and post your emails to your social networks (CC suggests 
captions and images) all at once. Use email tracking tools to see 
who's opening, clicking, and sharing your emails and social posts 
in real time, so you can plan your next steps.

• Events, Coupons, Online Surveys

– Give you the power to extend your marketing beyond the inbox. 
Start with email, and then connect with people to drive business 
in new ways; live events, trackable coupons, online surveys, and 
more. 
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https://www.constantcontact.com/features/email-list-management
https://www.constantcontact.com/features/email-tracking-software
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Going Beyond the Inbox

• Autoresponders

• Surveys and Polls

• Donations

• Coupons

• Event Marketing
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Going Beyond the Inbox
• Automate emails

• Autoresponders keep you connected to customers without staying tethered to your 
computer. Put your marketing on autopilot when you set up targeted email series for 
similar contacts and schedule personalized communications—like birthday and 
anniversary emails—on a particular date to build stronger relationships.

• Conduct surveys

• Surveys and Polls make it easy to start two-way conversations with your contacts. 
Customize your questions and answers to learn what they’re interested in and then target 
your messages accordingly. Add your logo and colors. Share through email and social 
media—then track results in real-time.

• Collect donations

• Online Donations can streamline your organization’s fundraising efforts. Create a custom, 
mobile-friendly donation page with secure credit card processing, and collect donations 
instantly. Set fundraising goals, promote via email and social media, and track donations 
with real-time reporting.

• Offer coupons

• Coupons are a proven way to drive traffic, build loyalty, increase sales, and get new 
contacts. Create a mobile-responsive coupon—and share via email or social media—then 
track when it’s claimed, shared, and redeemed. Incentivize sharing to drive referrals and 
find new customers.

•

13

https://www.constantcontact.com/features/autoresponder
https://www.constantcontact.com/features/online-survey-tool
https://www.constantcontact.com/online-donations
https://www.constantcontact.com/features/coupons
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Greater Reach

Roll Your Email Into Social Media
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Using Graphics, Attachments, 

Social Media Buttons, Colors, etc.

Increase Traffic
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Demo Time
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GROW YOUR DATABASE
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Growing your list is all about 
how and where you ask. 

And yes, you have to.
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Where to Ask:  Everywhere you’re online

1

2
3
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Sign Up Sheet

1. Checkout

2. Counter

3. Ask for it

4. Phone too
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Enter to WIN!!

1. 8 Up

2. 4 cuts

3. Cardboard

4. Stack #s
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Reading the Story

Email Analytics
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OPENS

• Gauge interest

• Determine best 
day/time

Industry averages: 8-
28%
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CLICK-
THROUGHS

• Measure success

• Identify engaged 
readers

Industry averages: 5-
18%
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DID NOT 
OPENS

• Re-engage audience

• Test new methods

Industry averages: 72-
92%
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OPT-OUTS

• Collect feedback

• Adjust mailing strategy

Industry average: <1%
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BOUNCES

• Identify “bad” addresses

• Maintain clean lists

Industry average: 2-14%
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Spotlight on 

the “click-

through”
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View the 
“clickers”



39

Target based 
on interest
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• Text links get more clicks 

than buttons

• Place your logo left or 

center in email

• Include company name in 

text

• Key action must be above 

scroll line

• Do not give too many 

choices

• Make all images clickable 

(and with text labels)

test it on yourself!

(and on your mobile device)

SMART TECHNIQUES
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Wrap Up

• Watch analytics/increase all rates

• Use graphics to market

• Get readers’ attention

• Test colors, blocks, content, etc.

• Build, build, build
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FREE Resources

www.SocialQuickStarter.com

https://blogs.constantcontact.com/social-media-quickstarter/
https://blogs.constantcontact.com/social-media-quickstarter/
https://blogs.constantcontact.com/social-media-quickstarter/
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Questions?
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• Mike Bitter

• Affordable Social Media, Inc.

• Mike@ASMOmaha.com

• (402) 212-1245

mailto:Mike@ASMOmaha.com

